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a4 KTOo MbI?

MapkeTepy.py — 3TO
MapKETUHIOBOE areHTCTBO,

pa3BuBatoLLee Ball OU3HEC.

K Ham obGpauiatotca, 4Tobbl nepeopmeHTupoBaTb GU3HEC, HANTUN HOBbIE
HULIM ANSA peanusaunm NpoeKkToB, onpeaenuTb NpobnemMHble 30HbI
n paspabotatb MeToabl Ux pewwenns. Ecnm kopabnb Balwwero 6usHeca

cbuncsa ¢ BepHoro Kypca, MapkeTépy.py - Baww noumaH Ha kapTe pblHKa.
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Mbl paboTanu ¢ npeacTtaBuTensiMu caepbl YCryr, OpUeHTUPOBaHHbLIMM

Ha B2B n B2C-cermeHTbl pblHKa.
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Takke 6onbLLON ONbIT pa6OTbI C Npon3BoACTBEHHBIMN N KOMMYHallbHbIMU
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Hawwun ycnyru

Hawu cneuynanuncTrbl:

PaspaboTtatoT 6usHec-nnaHbl Peanuayot ayaut
N MapKETUHIOBbIE CTpaTernm MapKeTuHra

MpoBeayT MapKeTUHIoBbIe MpeacTaBaT 1 NpoBeAyT KypcChbl
nccneaoBaHus MO MapPKETUHTy
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JTarbl MapKETUHIOBOro
nccregoBaHug

MapKeTVIHI'OBbIe ncenegosaHnAa nposoanm Ond

[IMPEKTOPOB MO MapKEeTUHTY, AeNCTBYoLLEro 6usHeca u

TOrMNoB, KOTOpbIE XOTAT NPOAHaNU3NPOBaTh PbIHOK UK

NpPOBeCTW ayauT Ans pa3paboTkv BEPHON CTpaTernm u

NOo3NLUNOHNPOBAHNA KOMMNAHUN.

Hawmn kenchl OOCTYNHbI NO CCblJ1KaM:

aHann3 KOHKYPEHTOB:

aHanu3a LeneBon ayanTopun;

oueHKa obbeMa pblHKA:;

obpaseL, MapKETUHIOBOro UccneaoBaHUS;

LieneBble CerMeHTbl PblHKA;

aHanms npoaa:

NPOrHo3 pa3BUTUA PbIHKA,

PESTLE-aHanu3 pblHKa:

SWOT-aHanus;
aHanvtuka BOO:

WHCTPYMEHTbI AN aHKETHOIO U TenedOHHOro OnpoCcoB;

aHanus pblHka papMaLEeBTUKN.

1 MHOroe apyroe

OnpenensieM KOHKYpPeHTOB
Ha pbIHKe, UX NpeuMyLLecTsa
1 HelOCTaTKM;

Pa3spabotaem MapKeTUHIoBYHO
cTpaTernto Ans yBenuyeHus
npoaax.
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Llenn n ocobeHHoCTH
bunsHec-nnaHoB

OueHnBaem orHaHCOBYI 3(P(PEKTUBHOCTL NPOEKTA

(4ncTbIM OX0A, CPOK OKYNaeMoCTu, MHOEKC

NPUBLINTEHOCTU, BHYTPEHHAS HOPMa 4OXOL4HOCTH).

Llenu
Oun3Hec-nnaHoB:

01 02

PaspaboTka cdmHaHCcoBOM
MOZernm 1 OT4ETOB Mo
OBWKEHWIO OEHEXHbIX CPEACTB

BbisiBneHune TpeboBaHuii
K GBusHec-nnany u
WHBECTULIMOHHBIM NPOEKTaM

PaspaboTka MapKeTUHIOBbIX

Ananus PblHKA 1 KOHKYPEHTOB; o
cTparternm,

03

MpoBepka peanbHOCTU
JOCTUXEHNA HAMEYEHHbIX
uenen

CocTaBneHue OopraHmn3aunoHHOro,
npon3BoaCTBEHHOIO U
(bI/IHaHCOBOFO njaHoB.

KEWNchbl OOCTYMHbI NO CCbIJIKaM:



https://marketeru.ru/wp-content/uploads/2021/10/finansovaya_model_keisi-1.pdf
https://marketeru.ru/wp-content/uploads/2021/10/business-plan_keisi-2.pdf
https://marketeru.ru/wp-content/uploads/2021/10/biznes-protsessy_primer.pdf
https://marketeru.ru/wp-content/uploads/2021/10/biznes_plan_detskogo_tsentra.pdf
https://marketeru.ru/wp-content/uploads/2021/10/biznes_plan_fentezi_myuziki.pdf
https://marketeru.ru/wp-content/uploads/2021/10/%D0%91%D0%B8%D0%B7%D0%BD%D0%B5%D1%81-%D0%BF%D0%BB%D0%B0%D0%BD-%D1%81%D0%B5%D1%82%D0%B8.pdf
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Pa3 pa 6OTKa Pa3pabaTbiBaeM onTMarnbHyl0 MapKETUHIOBYIO
M a p KeT NH ro BO |7| cTpaTeruio - onpeaeneHne nepcrnekTUBHbIX
CErMeHTOB pblIHKa, ONMCaHWe NOAXOLO0B M
CTpaTe ru ’ NPaBUMbHOO NO3ULMOHUPOBAHUS KOMMAHWMK,
N po Beﬂ'e HIA e ayﬂ'MTa BblpaboTka CepBUCHON U LIEHOBOW NOMUTUKK
02 03

Halum kencbl 4OCTYMNHBI NO CCbISIKaM:

3 MpoBoouM ayauT TEKYLLEro MapKeTUHra « avaut SEO:
PaspabaTtbiBaem onTMMarnbHbI NaH QAT oL,
B KOMMNaHWK - ndy4aem aCCOPTUMEHTHYIO, *  ayaWUT KOHTEKCTHOW peKnambl;
NPOABWXEHUS - 3TO OHMaNH 1 oppnanH
LIEHOBYIO Y CEPBUCHYIO NMOMUTUKN * MO3ULIMOHMPOBAHWE HA BbiOPaAHHbLIX CErMEHTaXx;
npoaBmkeHne ¢ paspaboTkon T3 ans pasHbIX . 6 .
KOMMNaHUM, ee NO3MLMOHUPOBAHME Ha ayaunT bpenaa
MapKETMHIOBbIX NOAXOA0B « NOaH NDOABWKEHUS

PbIHKE N BO3MOXHbl€ 30HbI POCTa
* dcCcCcopTuMeHTHad NnoJInTukKa,

04 05 * LeHOoBag NoOAuUTUKA:

* KPOCC-MapKeTWHI 1 npuerievyeHne CrioHCOpPOB;

npOBO,D,I/IM adyTCOPCUHI MapKeTUHra -
 SMM-cTpaTerus;

BHegpsem mapkeTuHr B GusHec 3akasymka -
npaBrneHve NPoABMKEHUEM KOMMNAHUN B
ynpagnexie NpoaBwkeniem komna + penyTtauusi B HTepHeT (SERM):
paspabaTtbiBaem BusHec-npoLecchl, OHNalH 1 odpdpnaiit hopmaTax, . Usability-ayant caitta:
noAGupaem nepcoHar, conpoBoxaaem koppekTupoBka KPI MapkeTuHra, * OporpamMmmbl NOANBHOCTH;
3aKasuuka Ha aTane BHeApPeHNUs MapKeTuHra nccrnenoBaHne 1 aHanma pbiHka, * cepsucHan NonunTuka,

aPPEKTUBHOCTU peKambl ¢ MeauannaHnpoBaHUE!

* BOPOHKAa Npoaax:

* MapKETWHIOBbIN NNaH AN anTedHOoro cepauca:

* MapKeTnHroBagd cTtparterua and UHTepHEeT-NnpoaaXku Mmena;

* MapKEeTUHroBas cTpaTermsa ang camta.



https://marketeru.ru/wp-content/uploads/2021/10/audit_seo.pdf
https://marketeru.ru/wp-content/uploads/2021/10/audit_tspts.pdf
https://marketeru.ru/wp-content/uploads/2021/10/positionirovanie_i_komplex_marketinga_na_vibrannih_segmentah.pdf
https://marketeru.ru/wp-content/uploads/2021/10/audit_brenda_1.pdf
https://marketeru.ru/wp-content/uploads/2021/10/plan_prodvizheniya_keisi.pdf
https://marketeru.ru/wp-content/uploads/2021/10/assortimentnaya_politika.pdf
https://marketeru.ru/wp-content/uploads/2021/10/tsenovaya_politika.pdf
https://marketeru.ru/wp-content/uploads/2021/10/privlechenie_sponsorov.pdf
https://marketeru.ru/wp-content/uploads/2022/02/smm.pdf
https://marketeru.ru/wp-content/uploads/2021/10/serm_brand.pdf
https://marketeru.ru/project/usability-audit-sajta/
https://marketeru.ru/wp-content/uploads/2021/10/loyality_program.pdf
https://marketeru.ru/wp-content/uploads/2021/10/servisnaya-politika.pdf
https://marketeru.ru/wp-content/uploads/2021/10/Predlozhenie_po_mesyachnomu_mediaplanu_salonov.pdf
https://marketeru.ru/wp-content/uploads/2021/10/Voronka_prodazh_chastichno11.pdf
https://marketeru.ru/wp-content/uploads/2021/10/marketingovaya_strategia_apteki.pdf
https://marketeru.ru/wp-content/uploads/2021/10/marketingovaya_strategia_med.pdf
https://marketeru.ru/wp-content/uploads/2021/10/marketingova_strategia_dostizhenii_tseley.pdf

Mbil npegnaraem 9 Bnaos KypCOB, KOTOpbIE I'IO,EI,OIZLI,yT CTaptanepam, (byHKLl,I/lOHI/Ipy}OUJ,I/IM KOMNaHUAM,

opraHn3aundam um (bI/IpMaM, KOTOpPbIE€ XOTAT pa3BMBaTbCA U NOBbILWLATb I'Ipl/l6bIJ'IbZ
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“AHanun3 pbliHKa CBOMMU “Kak HanucaTtb “Mpodpeccus:

pykamm” Oun3Hec-nnaH MapkeTonor-aHanuTuk”
CaMOCTOSATENbHO”

“Paspabotka cTtpaTternm “AyaouT MapKeTuHra “YnpaeneHue

MapKeTuHra ¢ Hyns” CBOUMM pyKamu” OGu3Hec-npoekTom”

Ycrnyra obyyeHuns Balinx
COTPYOHMKOB 07 08 09

“Bbi6op GM3Hec-HULWK” “UckpeHHnR “Pa3BuTre KpeaTUBHOIO
NUYHbIN BpeHa” MbILUNIEHNSI B MAPKETUHIE
Hawwn cneunanuncTbl Hay4aT Bac aHanm3anpoBaTb n 6usHece”

PbIHOK, BbICTPpanBaTb NOSTHOLUEHHbIN BusHec-nnaH

Kypcbl npoBogmm anst npean I/IHI/lMaTeJ'IeI7I, MapKeTorioroB n Bcex,
1 obecneunBaTbh KOHKYPEHTOCNOCOGHOCTb YpCbI IPOBOANM ATA Npeanp P

KOMY MHT HO OBMafeTb HaBblKaMu TKW CTpaTerin MapKeTUHT:
KOMMAHUM. OMY MHTEPECHO OBMafeTb HaBblkamy pa3paboTku cTpaTte apKkeTuHra
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PekomMmeHgauun oT HalWWUX KIIMEHTOB

Mb1 padboTtaem, 4HTOObI KNMMEHTbI ObINTIU AOBOJSIbHbI.

Hawwun cneunanunctbl padboTaloT Ha COBECTb, YTOObI NOBLICUTbL KOHBEPCUIO,
3t heKTUBHOCTb peKNaMHbIX KaMnaHUKU, pa3paboTtatb U BHEOPUTb
MeponpuATUA CTpaTerM4eckoro niaaHUupoBaHUA OJ1A pa3BUTUA Ha PblHKe.
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Huknta AHTUNWH
PykoBoguteno MapkeTtepy.Py

1 7 onbIiTa
B CTpaTermn4eCckom

MapKeTUHre

117 nccnepgoBaHun,
37 Bu3Hec- NnaHoB.,
52 cTpaTternn mapkeTuHra

CakoHomun donee
100 mnH py6nen
CBOUX KIMMEHTOB

( BuaHec-KOHCYNbLTaHT, aBTop ABYX
i& Koy4-urp Socionix n BrandExpert, 7

O6y‘-IeHHbIX MacTepoB Urp

52 MobenunTenb KOHKypca
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“lepon B coumnanbHbiX megma’
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Hawwm cneumanunctbl 06s13aTenbHO NpoYTyT coobLleHme 1 onepaTMBHO OTBETAT


https://t.me/nikita_antipin
https://vk.com/1marketeru
https://wa.clck.bar/79999117684

